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International Exchange

In 1991, the Korean government established the Korea Foundation 
(KF) as a public diplomacy organization affiliated with the Ministry 
of Foreign Affairs, to promote a better understanding of Korea 
and its people among the global community. Korea Foundation’s 
activities include support for Korean Studies programs and Korean-
related specialists for the operation of Korean Studies courses, as 
well as a variety of fellowship assistance programs. The Korea 
Foundation also invites prominent figures and specialists to 
Korea to enhance their understanding of Korea through hands-on 
experiences. To advance a global knowledge community through 
intellectual dialogue, the Korea Foundation organizes forums and 
global seminars in Korea and abroad, along with extending support 

for research projects that are undertaken by prestigious think-tank 
institutes. 

The Korea Foundation’s endeavors to promote the culture 
and arts of Korea include its close cooperation with various 
organizations to present a diverse array of cultural activities to 
publicize Korean arts and culture among the world’s peoples. 
Additionally, the Foundation provides support for the establishment 
of permanent Korea-related gallery spaces at leading museums 
worldwide. The Korea Foundation publishes and distributes Korea-
related publications and multimedia materials for global audiences 
for the regular dissemination of information about Korea and its 
culture. The Koreana, the Korea Foundation quarterly, is known 

as a high-quality magazine that features diverse aspects of Korea’s 
culture and arts, both traditional and contemporary. The Korea 
Foundation also administers donation programs to promote Korea-
related projects; a donor can designate the project or program to be 
supported by the donation. 

The graph summarizes the Korea Foundation budget for the 
aforementioned international exchange programs. The map 
indicates the foreigners who have visited Korea under the Korea 
Foundation’s distinguished guests and next-generation invitation 
programs, as well as its recent exhibition and performance events.

Korea Foundation (2018)

Ministry of Foreign Affairs (2018) Ministry of Foreign Affairs (2018) Ministry of Foreign Affairs (2018)

International Exchange Programs Budget by Korea Foundation
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North America
811,593

(Thousand USD)

Games (410,366)

Content Solutions (24,511)

Comics (5,036)

Animation (75,286)

Music (5,468)

Characters (175,028)

Knowledge Industry (18,068)

Movies (4,933)

Publications (75,917)

Broadcasting (16,980)

TV Dramas

Entertainment
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Europe
522,459

(Thousand USD)

Games (272,311)

Publications (12,304)

Movies (3,802)

Content Solutions (29,305)

Knowledge Industry (6,336)

Characters (146,309)

Comics (11,093)

Broadcasting (1,315)

Animation (31,132)

Music (8,552)

Southeast Asia
1,304,363

(Thousand USD)

Games (746,298)

Broadcasting (42,076)

Comics (7,094)

Music (64,737)

Movies (8,088)

Knowledge Industry (282,929)

Content Solutions (36,026)

Animation (810)

Characters (86,258)

Publications (30,047)

Export of Korean Wave

Korean Wave in the World

Image of the Republic of Korea

Amount of Korean Wave Content Exports to China Amount of Korean Wave Content Exports to Japan

Number of YouTube Views of K-pop Stars by Country

The Korean Wave

Classification Korean Wave 1.0 Korean Wave 2.0 Korean Wave 3.0

Duration From 1997 to the mid-2000s
From the mid-2000s to the early 
2010s

Since the early 2010s

Characteristics
Advent of the Korean Wave
Focused on visual contents

Diffusion of the Korean Wave
Focused on idols

Diversity of the Korean Wave

Main Genre Drama K-pop K-Culture

Genres
Drama, movie, 
Korean pop song

Public culture, some parts of art 
and culture

Traditional culture, art and culture, 
popular culture

Countries Asia
Asia, some parts of Europe, Africa, 
Middle East, Middle and South 
America and the US

Whole world

Major
Consumers

Manias Teens and twenties World citizens

Major Media Cable TV, satellite TV, internet
Popular video website, social 
networking services

All media types

Characteristics of the Korean Wave by Period

Korean Wave (Paris, France)

K-pop Performance

In the past, the Korean Wave referred only to Korean enterprises 
or their products in foreign countries. Since the recent spread of 
Korean pop culture throughout Asia and across the world, the 
meaning of the term Korean Wave has come to underscore the 
increasing popularity of Korean culture. The Korean Wave is now 
classified into the following three stages:

1. Beginning of the Korean Wave, the Korean Wave 1.0
The origin of the Korean Wave can be traced back to Korean 

TV dramas in 1997, which were televised by CCTV in China. 
From then through the beginning of the 2000s, Korean dramas 
and Korean pop-songs gained popularity in China, Taiwan, and 
Vietnam. Several dramas that deal with Korean traditional culture 

found great success in 2002 and 2003. The success of those first 
Korean Wave cultural efforts laid the foundation for the spread of 
Korean popular culture to more countries such as Japan and Hong 
Kong.

2. Diffusion of the Korean Wave, the Korean Wave 2.0 
The Korean Wave changed significantly from the middle of the 

2000s to the beginning of 2010 when K-pop music rose to global 
popularity. There are considerable differences between the Korean 
Wave 1.0 and 2.0, not the least of which include the fact that K-pop 
and its idols characterize the Korean Wave 2.0. Korean songs spread 
beyond China, Japan, and Southeastern Asia, reaching Europe and 
North America. Other characteristics of the Korean Wave 2.0 are 

its diffusion through popular video websites and social networking 
services (SNS), the global interest in drama dealing with Korean 
cultural traditions, and the overall broadening of content.

3. Integration into K-Culture, the Korean Wave 3.0
The Korean Wave 3.0 is represented by the emergence of 

K-Culture, which covers three domains—traditional culture, art 
and culture, and general cultural content. The Korean Waves 1.0 
and 2.0 represented limited domains that were particularly centered 
on cultural content. K-Culture, however, covers all three domains 
in integrative ways. The Korean Wave is no longer geographically 
limited to Northeast Asia. It has become a global phenomenon.

Cultural content, the economically valuable products that are 
infused with culturally distinctive expressions of imagination, 
can be used as an indicator to measure the cultural impacts of 
the Korean Wave. In Korea, the content industry includes games, 
characters, publications, broadcasting, music, content solutions, 
animation, advertisements, movies, comics, and performances. As 
shown in the graph Export of the Korean Wave, the export by the 
cultural content industry has increased since 2005. 

The game industry has grown dramatically over the past several 
years, and become a leading export. The exports of character-related 
merchandise along with products from the television and music 
industries have increased gradually along with the spread of the 
Korean Wave, reflecting the consumption of Korean popular culture 
directly or indirectly through drama, K-pop, and Internet media. 
The map, The Major Korean Wave, shows that 64.0% of Korean 
cultural content is exported to East Asia, with 44.7% going to China 

and 19.3% to Japan. Southeast Asia is a close third, with an import 
rate of 15.2%, followed by North America (9.4%), Europe (6.1%), 
and all other regions (5.3%).

The most common image that foreigners associate with Korea is 
“K-pop,” followed by “North Korea,” “IT industry,” and “Korean 
food.” In particular, K-pop ranks first in the Americas, Europe, and 
Southeast Asia. The recent issue of North Korea’s nuclear weapons 
seems to be the reason why “North Korea” is ranked second.

The popularity of K-pop, which is leading the Korean Wave, is 
also reflected in YouTube views. As of August 2019, the number 
of YouTube views on Korea's leading artists in the past year has 
exceeded 14.7 billion views worldwide. In particular, more than one 
billion people watch YouTube from Korean artists in countries such 
as Indonesia, Thailand, the United States, and Vietnam. Recently, 
various elements of the Korean Wave, such as K-pop, food, fashion, 
and beauty, have overtaken the world's YouTube content in popularity.

Popularity of Korean Wave

Ministry of Culture, Sport and Tourism (MCST) (2013)

Korea Creative Content Agency (2018)

Other
457,853

(Thousand USD)

Games (256,516)

Broadcasting (19,902)

Music (3,294)

Content Solutions (20,910)

Knowledge Industry (5,220)

Characters (79,148)

Movies (11,275)

Comics (929)

Publications (51,665)

Animation (8,993)

China
3,837,216

(Thousand USD)

Games (3,413,471)

Knowledge Industry (58,616)

Animation (2,188)

Broadcasting (68,435)

Movies (7,733)

Characters (132,059)

Content Solutions (26,014)

Comics (1,367)

Music (109,931)

Publications (17,402)

Japan
1,655,975

(Thousand USD)

Content Solutions (64,742)

Comics (9,742)

Broadcasting (81,952)

Animation (26,461)

Music (320,599)

Characters (45,051)

Movies (4,895)

Knowledge Industry (244,891)

Publications (33,606)

Games (824,036)

(Thousand USD)
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* Note: �Materials on YouTube charts (charts, youtube.com) 
Duration: 2018. 08. 29 – 2019. 08. 27. For artists with annual views of more than 1 billion views.

(Unit: Million View)

East Asia
5,493,191

(Thousand USD)

Games (4,237,507)

Broadcasting (150,387)

Movies (12,628)

Characters (177,110)

Animation (28,649)

Music (430,530)

Content Solutions (90,756)

Comics (11,109)

Knowledge Industry (303,507)

Publications (51,008)


